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« Traditional vs Social Media

e Social media examples

 How do you use it for business?
— My opinion
— Forrester’s opinion

e A quick tour of LinkedIn and what
you can do with it for business

© coherent Consulting, LLC www.coherentsalesconsulting.cgm
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Sales Consulting Traditional Media

e Medium

— Newspapers & magazines
» Delivered by post or kiosk

— TV or Radio

e B2B or B2C

— Uni-directional
— Carefully crafted message
— Controlled content

© Coherent Consulting, LLC
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Sales Consulting Social Media

According to FredCavazza.net:

social media are places, tools, services allowingdividuals to
express themselves (and so to exist) in order to ateshare...

 Medium — all digital « B2B, B2C2B, C2C
— Internet 1.0 — BIi or multi directional
« Company websites — Message is indirect or
e E-zines Inferred
— Internet 2.0 — Little to no control of the
« Blogs, micro-blogs, content

podcasts, wikis, photo
shares, social networks,
online videos

© coherent Consulting, LLC www.coherentsalesconsulting.cgm
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Media

R et pl Johs

CIRead WriteWebh

Home | Products | Trends

RealWriteWeb ReadriteTalk Last1i0o AltSearchEngines

Archives

Company Index | Predictions | Best of R Enterprize

Repnrt Social Medla Challenglng Traditional Media

Written by Richard Machianus  Speil 28, 2008 1,23 Pil 0 7 Comments # Priok Past  MextPost s

Universal McCann has released a new report on the impact of social
media (such as blogs, social networks, onling video) on the media
landscape. It surveyed 17,000 Internet users worldwide in March 2008,
The report found that social media, in particular blogs, are "becoming a
more important part of global media consumption for internet users
than some traditional media channels." The report also found that social media is a global
phenomenon (29 countries were surveyed), although there are cultural differences in how people
use it.
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Report: Social Media Challenging Traditional Media

Richard Machanus T Commerts % Prior Post Mext Post =

The report states that "video clips, blogs, podcasts, social networks and RSS are all essential
components of the online media diet." Here are some of the key findings:

~

- 83% watch video clips, up from 62% in the 1ast study in June 2007

- 78% read blogs, up from 66%
- 57% of internet users are now members of & social network

- RS55 consumption is growing rapidly up from 15% to 39%
- Podcasts are now mainstream digital content, listened to by 48%

Social netwarks have been "a key driver for the growth of social media™

- 22% of social network users have installed a widget or applications
- 85% hawve shared photos
\ - 22% hawve shared their videos
- 31% have started a blog
- The world's higgest social network is MySpace with 32% weekly reach followed by Facebook on

23%

m
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socially created
content

O
n I lick

digg

socially
highlighted
content

mattjmcd.com

www.coherentsalesconsulting.cgm




(:oherent»

Sales Consulting

How do you use social media for business?

e |t's the same for businesses or individuals

 The goal is to engage in a ‘conversation’ with your target
audience

* Inthe process of that ‘conversation’ to create a “brand”
and an awareness of that brand

e Accepting the truth that you can’t control ‘conversations’
 Hoping that ‘indirectly’ you will accomplish your goals —
perhaps more customers, revenue and profitability

© coherent Consulting, LLC www.coherentsalesconsulting.cgm
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Sales Consulting How do you use Social Media for business?

e POST methodology
— People
— Objectives
— Strategy
— Technology

© coherent Consulting, LLC www.coherentsalesconsulting.cgm
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The Social Technographics ™ Ladder

Fublish a blog
Taken together, these groups . o Pk ‘; "f_“'f"” S Ff”‘“‘
make up the ecosystem that olmusic you
forms the groundswell.

Creators

B}-’ examining how they are Gitics I..Dr'rnbutn to online forums
TEDFBSEﬂtEd in any SUbQFUUD. Confribute tofedit articles in a wiki
strategists can determine
which sorts of strategies make
sense to reach their
customers.

Collectors

Read blogs
: Watch video from other users
Spectators Listen to podeasts
Read online forums
Read customer ratings/reviews

Inactives [E: None of the above

F{_)_BREETER‘
Groups include people participating in at least

one of the activities monthly.

1E'E|-'re contents & 2008 Fomrester Research, Inc. All nghts reserved.
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Build Your Customers’ Social Technographics Profile Now

© Coherent Consulting, LLC

How do you use Social Media for business?

Age: Country:
Mat Specified v Us

creators [N 19%

Gritics I

Collectors [ 12%

Joiners [N 25%

Spectators NG /5%
inactives [ 4+

Gender:

Mot Specified v

Index (A aduits = 100)
100

100
100
100
100

100
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Coherent Sales Consulting Target demographic

Build Your Customers’ Social Technographics Profile Now

fge: Country: Gender:
45-54 ¥ U5 ¥ Male v

Index i aduits = 100)

Creators [ 13% n

Critics [ Hi

Collectors [N 10% eiad
L W1 ofhar users

Joiners [N 14%

Spectators _IE'I bl iead ner relingsireviews

Inactives | | 15"
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'LINKEDOOT'

I HAVE OVER 100 FIRST DEGREE
CONNECTIONS, 15 THOUSAND
. SECOND DEGREE CONNECTIONS...

=
SO WHAT ARE TOU DOING
WATH ALL OF THAT?

W BITSTRIPS.COM

LinkedIn is a business intelligence and personal productivity tool
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It's not about “Using LinkedIn”,-

It’s about “Using Your Business Network”

© coherent Consulting, LLC www.coherentsalesconsulting.cgm




(oherent | Some context about LinkedIn

Sales Consulting
May 2003 May 2008
Employees 1a 278
Users 4 300 22,000 00a+
° Founded \]une 4; 20031 prOfItabIe Introductions Sent 280 7000 000+
Recommendations Made 1] 4 500,000+
$10M:2006; $100M forecasted in 2008 | joined on May 6, 2004

The company’s revenue
- advertising,
- premium memberships and job listings,
- and bulk sales to corporations.
 Largest, business oriented, social networking tool
» 28,000,000+ members (Oct '08)
* 1M+ new members every month
* The average income is $105,000; the average age is 40.

* The concept is basically one of automating the idea that there
are only “six degrees of separation” among all of us

© coherent Consulting, LLC www.coherentsalesconsulting.cgm
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Sales Consulting

1 Your Connections 700
r": : l‘ o Four trusted friends anc m
Two d O

@b Tt T OO @@

@ Three deqgrees away 4,757,600+

& Feachthese usersthro

Source of these graphics: Christopher S. Rollyson, Managing 18

Director at CSRA Inc. www.rollyson.net/consulting
© coherent Consulting, LLC www.coherentsalesconsulting.cgm
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Sales Consulting What Can Business Owners/Execs Do In LinkedIn?

Run Your Business:
» Find prospective employees 2 ways >
 Check their references 2 services »>|
™~ Use “Answers” in a variety of ways >
e Using Advanced Search creatively: >
— Scope out competition, customers, etc. Bl
— Find service providers >
— Buying or Selling a company? >
— Exporting or Importing a product? >
— Need a Partner >
Sales & Biz Dev:
\ * Using Market Intelligence >
% Getting Referred into the target execs >
 Speaking to an exec for the first time? >
 “Company Feature” to go deeper >

g Getting Started

© Coherent Consulting, LLC
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The benefits of Advanced Search
are only limited by your creativity

Linkedﬁ@I Account & Settings | Help | Sign Ot Languane ~
People = | Jobs/~ Answers =~ Companies|~ "/" Aatvenced Search | People  [v]

Lovanced People Search

Mame Search

Reference Search

Mame Search § Reference Search

7]

. Drafila

20
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thEfEﬂt > The Advanced Search screen

Sales Consulting

Advanced People Search | Mame Search | Feference Search

Name search: |

Last name required

or

Advanced search:

Keywords: Industry: EUNEMIEEIE] E’
ex: CEQ; investment, marketing *‘“‘!3'3_'3””“”9 )
Airlines/Awiation
Marme: | Alternative Dispute Resolution
Alternative Medicine
Title: Animation v
Currert titles only Interested | ) ygers M
ir:
Company: Joined .
your | At any time M
Currert companies only network:
Location; | Anywhere ] Sorly: | Keyword relevance
Learn mare Degrees and recommendations
Courtry: | Degrees away fram yau
Mumber of connections
Postal Code: I L‘:::E'_',""."'."l:l rd relevance
Wyithin:

b Zearch within my groups

21
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(oherent | Some Searches | did for the TPNG meeting

SalesCon Search Results

Wie found 8T users in your network matching your criteria. e
e Heyweords: 3 : Professionals Hetworking Group™

& [ ocated withine 50 i (30 krn) of 19382, United States = Zorted by degrees away from you
—

Your Hetwork (57 Linkedin Hetwork (1) What do these icons mean’?

Rodney B. Murray ® ﬁm .*

Educational Technology Executive, Podcaster and Pharmacaologist
Greater Philadelphia Area | E-Learning 3 17
Current: President at MCS Consulting (Sole Proprietarship) ; Assistant Professor of .. see more
Past: Thomas Jefferson University; Biosearch Incorporated
Keywords: . TPNG (Technology Professionals Networking Group) .

Groups: S
Basy Exgevrrm Carer

Don Buehler ® @ e

Business [T Director, Change Agent & Business Process Transformation Specialist
Greater Philadelphia Lrea | Imformation Technology and Services f R0+

Current: Engagement Manager at Independence Blue Cross ; Managing Partner at Infuze, LLC. ..

SEE MOre
Past: American WWater, Keystone Mercy Health Plan; Exelon/PECO Energy; The Alliance... see mare
Keywords: ... TPNG - Technology Professionals (IT) Metworking Group, Co-chair ..

. [E ] .
Groups: 1 Execulicr JilPhitadeiphia i i
- ‘. e

Expcvvrm Gaoer

Joe Tait 1+ .@E £
Information Technology Executive —
Greater Philadelphia Lrea | Imformation Technology and Services 9 R0+

Current: Information Technology Executive at NMS Labs
Past: Strategic Technologies; Dorman Products, Inc; Scunci International (L&M. .. see more

22
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Sales Consulting
Search Results

Wi found 33 users in your netvork matching your criteria. i e

» Heyweordz Consultant AHND {TPHG OR "Technology Professionals Hetworking Group™)
* Located within: 30 mi (30 km} of 19382, United States = Sored byl degrees AWy from youl

Your Hetwork (45 Linkedin Hetwork (0] Whiat do these icons mean?
Jason Wood 1st ‘® e
Director / IT Consultant at Immersion Technology Inc. L
Greater Philadelphia Area | Infarmation Technaology and Services 1 120

Current: Sales & Account Representative at United Bank Card ; Director / [T consultant at lmmersion
Technaology Inc.
Past: |GCnection Internet Services, Inc.; Lightship Inc.; Chester County Interlink;... see more
Keywords: .. Professional information technolegy consultant for over 3 yvears soling client ..., TPNG,
Lehigh Alumni Association, Chester .. Directar / [T consultant at Immersion Technology ... [T
Consultant at Duffield Associates .

Groups: Releyante

Joe Tait 1 .&E ap)
Information Technology Executive L
Greater Philadelphia Area | Infarmation Technaolodgy and Services q R0+

Current: Information Technology Executive at MMS Labs
Past: Strategic Technologies, Darman Products, Inc; Scunci International (L&MN... see more
Keywords: .. TPNG, UD J&2& . Principal Consultant at Strategic Technalogies .. Technical Consultant
(rmultiple roles) at Systerns . Technical Consultant ..
Groups: e '

Fernamirau

Basyom Exprrr Garer
Ralph Borden st ¢ foN
Experienced MZAccess Developer L ‘m 23
© coherent Consulting, LLC www.coherentsalesconsulting.cgm
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Sales Consulting

Search Results

Wie found 3T wsers in your network matching your criteria.

» heyweards, Consultant AHD {TPHG OR "Technology Professionals Hetworking Group™)
* zer tvpe: potential consultants or contractors
* Located within: 50 mi (30 km) of 19382, United States » Zorted by degrees away from you

v refine zearch results

Your Hetwork (37 Linkedin Hetwork (0] What do these icons mean?
Jason Wood ® ‘m @
Director / T Consultant at Immersion Technology Inc. -3
Grester Philadelphia Ares | Infarmation Technology and Services i 120

Current: Sales & Account Representative at United Bank Card ; Director / [T consultant at Immersion
Technology Inc.
Past: [Cnection Internet Senices, Inc.; Lightship Inc.; Chester County InterLink;... see mare
Keywords: . Professional information technology consultant for over 9 yvears salving client ... TPNG,
Lehigh Alurnni Association, Chester ... Director £ 1T consultant at Immersion Technology ... [T
Consultant at Duffield Associates .
Groups: Releyante
Ralph Borden 1st H{h £
Experienced MSAccess Developer i
Greater Philadelphia Ares | Computer Sottware 2 216

Current: W3 Access Developer at Maintech ; Contractor On-Call Consultant (Self-employed)
Past: Joseph's People, Sanders Saws & Blades, The “anguard Group; Devan Consulting,
melf-Contractor On-Call Consultant; Exxon Mobil, GE Capital, Compag
Keywords: ... TPNG - Technical Professional Metworking Group - Co-Chair, ... Dwark for Maintech as a
consultant for “WE in West Chester, PA as a M5 Access .. Contractor On-Call Consultant
(Selfemployed) ... Independent Professional at Self-Contractor On-Call Consultant (el
ermployed ...

24

© coherent Consulting, LLC www.coherentsalesconsulting.cgm




(oherent Some Searches | did for the TPNG meeting

Sales Consulting

Search Results

Wig found 8 users in your network matching your criteria.

s Heyweords Opacle AHND Consultant AHD (TPHG OR "Technology Professionals Hetworking Group™)
* zer type: potential consultants or contractors
= Located within: 50 mi (30 km) of 19382, United States = Sorted by: degrees away from you

v refine zearch results

Your Hetwork (5] Linkedin Hetwork (0] What do theze icons mean?
Frank Stoczko ® ‘%
Consultant - Internet Marketing, WWebsite Promotion, Search Engine Cptimization (SEQ), PPC, Telecom,

Call Center, CRM. 9 180

Greater Philadelphia Area | Infarmation Technology and Services

Current: President & Founder at goSEOpro ; President & Founder at TEAM MCTY Inc.... see mare
Past: Telerx Marketing, Inc.; Mainstreet Systems & Software, Inc.; Thomas Durkin... see mare
Keywords: . Web Marketing Consultant. website pramotion, SEO [ 13T consultant: [5/T
infrastructure, telecommunications, application ... Professional Metworking Group (TPNG),
Central ... * Plannedfintroduced Oracle as corporate DB. ..
Groups: e '

Frasirau

Jerome Greene @ @
Information Technolagy and Serices Professional

Greater Philadelphia LArea | Computer Software

Current: Lead fSenior DeveloperiAnalyst at Company of Friends
Past: Ciber Inc.; Accenture Technology Solutions; Dynamic Opportunities; Temple... see more
Keywords: .. Developer (QOracleVeb) £ Analyst with more than seventeen years of experience including

25

© coherent Consulting, LLC www.coherentsalesconsulting.cgm




(:oherent»

Sales Consulting

Adam Blumberg ; ") Three ways to f O Sem-miv 1
Vice President, Global Talert Acquisition - ARAMaRK | reach outto ¥ 0y Get introduced through a connection 2

Corparation

Greater Philadelphia Area

Profile

CIEA

Current

Past

Education

Connections

Industry
Public Profile

+| Summary You

e i@

Vice President, Global Talent Acquisition for ARAMARK Corparation, a §12 Josh Ploener
billian dollar world leader in managed outsource services, with approximately WatkDaeris ats
250,000 emplayees worldwide serving clients and customers in 19 countries. Zeibs el

This Fortune 200 company offers food services, facility management and other -

support services, in addition to uniform and career apparel services to global (2 Adam Blumber g
customers. =

© Coherent Consulting, LLC

Ask for a referral to a VP In Aramark
1

him

s Add Adam to your netwark 3

Recommendations

* Vice President, Global Talent Acquisition at
ARAMARK Corporation
! ) _ o Are you an MSP?
* “ice President, Executive Talent Acquisition at Remote Backup Software for Servers & PCs.
ARAMARK Corporation simple Licensing.. Free Trial

» Managing Partner at RC W Mermbu. cormiRermote_Online_Backup
SRSt o) brinkshomesecurity com
,f-:, 174 connections Provide better service & prices All home security
- system products
Outsourcing/Offshoring HomeSecurity-System.infoiBrinks
http:feeeewe linkedin. comdinfadamrossblumberg

How you're connected to Adam

26
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Linked ]

Ask for a referral to a VP In Aramark

People = Jobs = Answers = Service Providers -

Accourt & Settings | Help | Sign Out

Advanced Search | People |‘ﬂ

"';L\" Home

&5 Profile -
B contacts +
¥ Inbox -

Mezsages

Inhdil

Introductions

Iritations

Profiles

58

Jobis

Recommendations
bey Groups 5

by Groups

Zroups Directory

Create a Group

e ———e———

© Coherent Consulting, LLC

Introductions

Compose introductions

Compose message | ¥ |

Inbox
To: Adam Blumberg Action ltems
From: Ed Callahan
hessages
3 of your trusted connections can introduce you to Adam. Please choose one: Inhdails

O Desrosiers, Mark
O Martini, Jeff
) Ploener, Josh

contue

Introductions
Invitations

Frafiles

G184,

Jobs
Fecommendations

Metwark Lpdates b

27
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© Coherent Consulting, LLC

Ask for a referral to a VP In Aramark

Introductions

Request an Introduction

From: Ed Callahan

Include my contact inforrmation

?) How do Introductions work?

Enter the contact information you would like to share

Ermnail: | edc@momenturntp.com

[2e]

Phone: [484-432-9388

Category: | Choose.

Choose...

Subject: [Carser oppartunity

Consulting offer
Your message t MNewwenture

Job inguiry

Experise request

Business deal

Feference request

Get back intouch

| need vour advice

Include a brief note for Mark Desrosiers:

Adam is interested
mn:

job inguiries, expertize
requests, business
deals, reference
requests, getting back
in touch

Hote: %ou have no Imtroductions en route. ou can send 135 ot &t time with your Business account.

www.coherentsalesconsulting.cqg
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Getting Started on LinkedIn

« Customize your account settings
Fill out your profile - completely
* Build your network

Integrate it into your dalily routine

29
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LinkedIn is all about privacy

There are settings to control (among lot’s of other things):

1. What is seen by someone who's profile you've look at

2. Whether your contacts are shown to others

3.  Whether you will entertain communication from any one other than your 15t degree contacts.
And they never, never give out any contact information

30
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Build Your Profile

31
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Best Ways to Build Your Network Quickly

32
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Invite those who are already in LinkedIn

33
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Integrate LI into your daily routine — Check your home page

34
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Choices to make about using LinkedIn

 Who will you connect with?

— Anyone who asks?

— Business colleagues or friends only?
— Met personally?*

— Quality vs. Quantity debate

— Remember - you control who you connect to

35
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You will only get out of LinkedIn what you put into it.

— You should set a goal of x new contacts per week
— You need to be north of 50-100 links to maximize

your results

© Coherent Consulting, LLC

More Advice

36
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Recap:

e Customize your account settings
 Fill out your profile - completely
e Build your network

* Integrate It into your daily routine

37
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7 things you can do to leverage LinkedIn for business and career networking,-
1. Update your network periodically throughout the year,

2. Update your “status widget” regularly,

o 00 b~ W

7. Make virtual introductions

. View your ‘network update’ page regularly
. Join groups
. Send private message

. Ask and Answer questions,

© Coherent Consulting, LLC

How can | use LinkedIn to shape my digital brand?

38
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Read my blog at www.coherentsalesconsulting.com/blog
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